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How Reputation Is Integrating 
Corporate Communication
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According to a Watson Wyatt Worldwide Study:

�‡ The percentage of U.S. workers that trust and have    
confidence in senior management increased from 44% to 51% 
between 2002 and 2004

&
�‡ Employees who believe the information they receive from top 
management grew from only 37% to 50% during that same 
time period.
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Session Objectives

�‡ Help you educate senior management about the power and 
impact of reputation on bottom line.

�‡ �3�U�R�Y�L�G�H���\�R�X���Z�L�W�K���W�R�R�O�V���W�R���K�H�O�S���E�X�L�O�G���\�R�X�U���R�U�J�D�Q�L�]�D�W�L�R�Q�¶�V��
reputation.
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WHAT IS REPUTATION?
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REPUTATION: A Dictionary Definition

�‡ The general estimation in which a person is held by the public. 

�‡ The state or situation of being held in high esteem. 

�‡ A specific characteristic or trait ascribed to a person or thing: a 
reputation for courtesy.
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REPUTATION: Corporate Reputation

�‡ A corporate reputation is a cognitive representation of a 
company's ability to meet the expectations of its 
stakeholders.

�‡ A corporate reputation describes the rational and emotional 
attachments that stakeholders form with a company.

�‡ A corporate reputation describes the net image a company 
develops with all of its stakeholders.
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Reputation & Trust

�³�7�U�X�V�W���L�V���O�L�N�H���W�K�H���D�L�U���Z�H���E�U�H�D�W�K�H�����:�K�H�Q���L�W�¶�V���S�U�H�V�H�Q�W�����Q�R�E�R�G�\���U�H�Dlly 
�Q�R�W�L�F�H�V�����%�X�W���Z�K�H�Q���L�W�¶�V���D�E�V�H�Q�W�����H�Y�H�U�\�E�R�G�\���Q�R�W�L�F�H�V���´

-- Warren Buffett
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POWER OF REPUTATION

Evaluation notes were added to the output document. To get rid of these notes, please order your copy of ePrint IV now.



9

UNITED STATES FEDERAL RESERVE

�‡ As much as 47 percent of American companies' net worth is tied 
up in intangible assets like brand equity and reputation.
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ERNST & YOUNG

�‡ ���������R�I���D���F�R�P�S�D�Q�\�¶�V���Y�D�O�X�H���L�V���D�W�W�U�L�E�X�W�H�G���W�R���Y�D�U�L�R�X�V���Q�R�Q-financial 
intangibles.
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BURSON MARSTELLER/ROPER 2003 BUILDING 
CEO CAPITAL STUDY

�‡ 97% of business influencers believe a company can recover from a
tarnished reputation over time.

�‡ It takes 4 years for a company to rebuild a blemished reputation .

�‡ ���������E�H�O�L�H�Y�H���D���F�R�P�S�D�Q�\�¶�V���U�H�S�X�W�D�W�L�R�Q���L�V���O�L�Q�N�H�G���W�R���W�K�H���&�(�2�����X�S���I�U�R�P
40% in 1997).
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�,�I���U�H�S�X�W�D�W�L�R�Q���L�V���L�P�S�R�U�W�D�Q�W���W�R���D���F�R�U�S�R�U�D�W�L�R�Q�¶�V���E�R�W�W�R�P���O�L�Q�H����
The Cherenson Group wanted to test these assumptions 

and see what the public thought.
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THE CHERENSON STUDY
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