RTISING » PUBLIC RELATIONS » MARKETING

&
g



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

tion they receive from top
0% during that same



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

CI—IERENSON



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

oy ) / 2 // \ 114
LIIC 1010]1
~ — [ ]
YIinNoQo I -
ed Lo 7

person or thing: a

CHERENSON
GROUP |

RELATIONS » MARKETING



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

and emotional
a Company

;///////
1//////

net |mage a company



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

really

es.”

G &'LWERT(S]NG » PUBLIC RELATIONS » MARKETING



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

CI—IERENSON



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

G &TJ\’ERT[S]NG » PUBLIC RELATIONS » MARKETING



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

2 blemished reputation.

p /// to the CEO (up from



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

CHERENSON
GROUP,



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

or O 3.5% at the 95%

the time, results will be

here "true values" refer to
S|ble to interview every adult in



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

7////////
//////////

me
qual

our needs. They

CI-IERENSON
GROUP

AEWERTISING » IC RELATIONS » MARKETIN



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

O Good Repuation/Salary
That Meets Needs

B Poor Repuation/Higher
Salary



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

> // 0

being honest with
////////// prices are

///// DOr reputation when it comes to being

rs, employe
e than v verage.

P

/////,'/‘

T
//////

ees and shareholders, but their prices



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

_

- /////// POOR

/HIGHER REPUTATION/LOWER

ICES PRICES

/ //////// / OUP, REPUTATION STUDY

gin of Error = +/- 3.5



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

e // /

ost
e market’?

ly and honestly

//////

/// ///. NOT READ)



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

Threat of
Terrorism
10%06



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

R
,w// 1IVE S| [ ] ~
v,
C

re willing to pay for a product

CI—IERENSON



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

ny’s product or service

-~ 1A -

1 Ul 1 IJC

/////
Avre] & z

CI—IERENSON



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

e // |mportant to

ly placing the same

e // gnition” and “corporate

;;;,;;,/ / hen /// uatlng a purchase decision.

HERENSON
CGP\

'1\ RFSING » PUBLIC RELATIONS » MARKETING



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

///

ey
/ // / / ng g messages

g integration of corporate

2|l as the important role
Iays In influencing customer

HERENSON
cGR

"W RTISING = IC RELATIONS » MARKETIN



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

CHERENSON



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

/// rporate

/
ging across all:



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

o /////
: | | / LUl I |

table



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

| and
supports the

/////

teams or reporting
ﬂ communication.
? and marketing messages are
/// / / g g
orporat tation activities.

internally and externally with the
and customers are brand ambassadors.

HERENSON
cGR

"1\ RTISING = IC RELATIONS » MARKETING



http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1



www.
http://support.leadtools.com/ltordermain.asp?ProdClass=EPRT1

