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News...

2005 Conference Presenters Featured in CCIJ
A special issue of Corporate Communications: An International Journal (CCIJ), Volume 11, Issue 3, features presenters from the Conference on Corporate Communication 2005. Articles include:  Corporate Communication Practice and Pedagogy at the Dawn of the New Millennium, Michael B. Goodman; Theory and Practice Converge: A Proposed Set of Corporate Communication Principles, Bojinka Bishop; Communication of Corporate Social Responsibility by Portuguese Banks: A Legitimacy Theory Perspective, Manuel Castelo Branco and Lúcia Lima Rodrigues; Corporate Communication Through Nonviolent Rhetoric: Environmental, Agency and Methodological Prerequisites, Krishna S. Dhir; The Use of Humor in Corporate Communication, John McIlheran; An Inter-linguistic and Inter-cultural Analysis of Global Web Sites, Miranda Y.P. Lee, Daniel W.C. So, and Lornita Y.F. Wong; Card Sort Technigue as a Qualitative Substitute for Quantitative Exploratory Factor Analysis, Gilmar J. Santos; Risk Regulations and Financial Disclosure: An Investigation Based on Corporate Communication in French Traded Companies, Elisabeth Combes-Thuélin, Sandrine Henneron, and Philippe Touron. CCIJ, published by Emerald Publishing Group Limited, is a conference sponsor. CCI members received CCIJ as a benefit of membership.
Corporate Communication Practices and Trends in Greater China
This first-of-its-kind benchmarking study of corporate communications in China was undertaken in 2005 – 2006. The study identifies corporate communication structure, practices, and trends among Chinese companies and seeks to understand perceptions and practices related to corporate social responsibility as part of the corporate communication function. The study was conducted through a partnership with Purdue University, Beijing Horizon Research Group, and CCI and was underwritten by Prudential Financial. 23 major Chinese companies took part in the survey. Four follow-up interviews with Chinese communication executives were held to better understand the issues addressed in the study. Jian Wang, principle report author and Assistant Professor, Department of Communication at Purdue and Michael B. Goodman, CCI director, will present the final study findings at The Association for Business Communication’s (ABC) annual conference in San Antonio, Texas in late October and in New York City in November. Details of the November presentation will be announced. CCI thanks Bob DeFillippo, Chief Communication Officer at Prudential Financial, for his enthusiasm for and ongoing championing of the project.
CCI Partners with Aarhus School of Business
For two weeks this fall Michael Goodman will attend the Aarhus School of Business, Centre for Business Communication (Denmark), as a Visiting Professor. The partnership will offer two full day graduate seminars for their MA Candidates in Corporate Communication, a public lecture open to their 1,100 undergraduate and graduate students, a public lecture for 50 or so members of the business and professional community and a research seminar for the students working on MA theses, all featuring Goodman. During the visit Aarhus School faculty will meet with CCI’s director to outline our cooperative venture to conduct CCI’s Practices and Trends Study in the European Union. Finn Frandsen, Director of the Centre for Business Communication is CCI’s liaison at Aarhus. Also working with CCI is Winni Johansen, Anne Ellerup Nielsen, and Christa Thomsen, all faculty at Aarhus and presenters at the Conference on Corporate Communication 2005 and 2006.
CCI Announces Conference Best Paper Winners
The annual Conference on Corporate Communication presents four paper awards. Awards are sponsored by Emerald Group Publishing Limited, Corporate Communications: An International Journal publisher. Award recipients are announced at the conference and then through press releases in their respective countries. This year’s award winners were: Best Academic Paper – The Multinational Corporation as a Multilingual Organization: The Notion of Common Corporate Language presented by Riikka Fredrikkson, M.Sc.(Econ), and Consultant with BTS, (Sweden) and co-authored with Wilhelm Barner-Rasmussen, Ph.D., Swedish School of Economics and Business Administration (Finland) and Rebecca Piekkari, Ph.D., Helsinki School of Economics (Finland); Best Practitioner Paper – Issues in Corporate Communication Management: Public Health Crisis and Risk Communication – A Working Paper presented by J. Paulo Kuteev Moreira, Ph.D., Researcher, Escola National de Saúde Pública and Advisor, Portuguese Ministry of Health, Portugal.  Winning the Highly Commended Academic Paper award were Anne Ellerup Nielsen, Ph.D., Associate Professor, and Christa Thomsen, Ph.D., Assistant Professor, Aarhus School of Business, Centre for Business Communication (Denmark) for What to Say and How to Say It? and Michael Meath, M.A., Founder and President, Strategic Communications, LLC (USA) received the Highly Commended Practitioner Paper award for Taking Time to Care: Best Practices in Long-Term Care Communications.

Purdue CIBRE and CCI to hold Discussion of the Role of Business in Public Diplomacy
Arrangements are underway to hold a high level discussion of the role of business in public diplomacy at Purdue University in November. Details will be announced. The event will be sponsored by CIBER (Center for International Business and Research at the Krannert School of Management at Purdue, Business for Diplomatic Action, and CCI.

PR Coalition to Hold Its Third Summit

Under the continued leadership of James E. Murphy, Chief Marketing & Communications Officer, Accenture and CCI Leaders Forum faculty member, plans are underway for the Third PR Coalition Summit. This summit will examine the private sector’s role in public diplomacy. The January 10 event will be hosted by the U.S. Department of Commerce and the State Department. Michael Goodman, representing CCI, has served on the planning committee.

Martin to Publish Book, Rebranding America
Dick Martin, retired EVP of Public Relations, Employee Communications and Brand Management at AT&T and CCI advisor, is awaiting the winter publication of his book, Rebranding America. CCI was privileged to have Martin as a presenter at its June symposium on The Role of Business in Public Diplomacy at which he discussed “Rebuilding Brand America – Corporate America’s Role.” That preview has us looking forward to the availability of his newest book. Plans are underway to debut Rebranding America at a CCI briefing following publication. Details will be announced.

Ray Anderson, Recognized Leader of Sustainable Commerce, Wows Audience
In a program sponsored by FDU’s Institute for Sustainable Enterprise and co-sponsored by CCI, Ray Anderson, Founder & Chairman of the Board of Interface, received three prolonged ovations at his September 15 presentation held at FDU’s College at Florham in front of a packed audience of business leaders, government officials, academics, and students. He explained his journey from “plunderer of the earth” to the leading architect of sustainability, saving manufacturer Interface Inc. nearly $300 million in the process. His inspiration was Paul Hawkins’ book, “The Ecology of Commerce.” Striking to him was Hawkins thesis of the impending “death of birth.” Recognizing that the industrial system was the biggest culprit in ecological destruction and that the same system could be the most powerful source of change, he vowed to become part of the solution. Anderson describes his experience in his book Mid-Course Correction. We encourage you to view his powerful remarks, soon to be made available, at FDU’s Global Issues Gateway, http://www.gig.org.
Goodman Invited to the Tenth Conference on Corporate Communication at Notre Dame

Michael Goodman has been invited to attend the Tenth Conference on Corporate Communication at Notre Dame University, to be held September 21-22. The two-day conference includes invited professionals, practitioners, and professors. The conference is organized by James S. O’Rourke IV, professor, and director of the Eugene D. Fanning Center for Business Communication, Mendoza College of Business at Notre Dame University.
CCI Issues its Report of Activities 2005-2006
CCI has issued its annual report of activities. It has been sent to CCI members and advisors. To receive a copy please contact Tina at 973-443-8709 or e-mail her at cci@corporatecomm.org.
CCI Announces Call for Papers for Conference on Corporate Communication 2007
The Conference on Corporate Communication 2007 is slated for Friday, June 1 – Monday, June 4, 2007 and will be held at Wroxton College, Wroxton, England (near Banbury). The conference takes a global perspective. Practitioners and scholars are encouraged to submit proposals for original research, case studies, workshops, or demonstrations. Sessions devoted to an issue and panel discussions are also welcomed. For more information download the Call for Papers available at www.corporatecomm.org/conference.html.
Upcoming Events…

September 20, 2006, 7:45 AM, The Mansion, FDU Madison – International PR with a New Jersey Flavor: How Garden State Practitioners Can Deliver Their Message Worldwide, sponsored in association with PRSA/NJ

Don’t miss what promises to be a four-star program on global public relations. We’ll hear from Toni Muzi Falconi, one of the leading lights of PR in Europe and founder of the Global Alliance for PR and Communications Management, who is teaching at NYU this fall; Sheila Norman-Culp, a veteran AP reporter with 10 years on the foreign desk; Anju Khanna, a specialist in global media campaigns at PR Newswire; and Dawn Kelly, who heads up international PR for Prudential. You’ll get practical tips and resources you


can use as well as insights into this increasingly important area for all practitioners. Register with PRSA/NJ.
at 973-984-6184.

September 29, 2006, 8:00 AM – Noon, The Mansion, FDU Madison – Growing Your Solo-Practice or Agency During Times of Change: How Smart Marketing Leads to Profitability & Increased Compensation, sponsored in association with PRSA/NJ
Ira W. Yellen, APR, Fellow PRSA, Principal of First Experience Communications, will lead a workshop geared to agency owners and independent practitioners. In this seminar you will learn how to: be more profitable, define and support your personal priorities, define business priorities, and create and manage a sustained marketing plan. Register with PRSA/NJ at 973-984-6184.
October 10, 2006, 6:00 PM, The Mansion, FDU Madison – An Evening with Eric Gagnon, sponsored in association with BMA-NJ

Eric Gagnon is author of The Marketing Manager’s Handbook. Watch for list serve announcement for more information. Register with BMA-NJ at 866-203-7830.

October 23, 2006, 6:00 PM, Metropolitan Club, Alumni Hall, FDU Teaneck – CCI Executive Briefing…Creating More Effective Graphics with Dr. Naomi Roberts

Learn how to draw clear, concise, accurate graphs that are easier to understand than many of the graphs ones sees today. Dr. Naomi Roberts helps readers of graphs read more critically and analytically so that they are not misled by graphs that are improperly drawn. Register with CCI at 973-443-8709.
November 2006, TBA – CCI Executive Briefing…Final Report: Corporate Communication Practices and Trends in Greater China
Presenting results will be Jian Wang, principal report author and Assistant Professor, Department of Communication at Purdue University and Michael B. Goodman, CCI director. Study partners are Purdue University, Beijing Horizon Research Group, and CCI. Project was underwritten by Prudential Financial.
December 1, 12:00 AM – 4:00 PM – CCI Symposium on Reputation sponsored in association with the Council for Communication Management and hosted by Pfizer Inc. Details to be announced.
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Corporate Communication Leaders Forum 2007





The Forum offers an intensive professional and academic experience in the current theory and practice of corporate communication. It combines presentations, panel discussions, case studies, site visits, and interaction with leading professionals and scholars. Sessions are conducted at the Corporate Communication Institute at the College at Florham, Fairleigh Dickinson University, Madison, NJ. Site visits to area corporate headquarters and locations in New York City are planned, including a tour of the New York Stock Exchange.





The Forum is intended for corporate communication professionals who have moved beyond functional responsibilities into greater leadership roles. Corporations, corporate communication agencies, government departments, and non-profit organizations are encouraged to nominate Forum participants. Enrollment is limited to 15.





Preliminary program agenda and registration information is available at � HYPERLINK "http://www.corporatecomm.org/forum.html" ��www.corporatecomm.org/forum.html�.





Take advantage of the early bird discount by registering now for this unique professional development opportunity for corporate communicators.
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