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I am Bruce Harrison

My topic today is…

Creating and 
communicating corporate 
climate change and 
sustainability strategies
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At a time like this, do 
you really want to 
talk about climate 
change and social 
responsibility and 
philanthropy!?
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As corporate communicator, what value do you bring?
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SAMPEG
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Sustainable 
development as 
international relations 
theory
Social responsibility as 
global business 
practice
Climate change as 
global political theory
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CG 1.0 Sociopolitical Implications

Turns backpackers into environmental 
activists

Raises scientists as social change 
originators

Puts U.S. in the lead for government 
rulemaking

Defines terms and players for next level of 
economic, social and political activity

16



Corporate 
Greening 2.0
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Congress is now taking 
climate change fairly 
seriously

Nov. 15, 2007
The Economist
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Who needs 
Washington’s 
leadership?
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1.  Green 
enlists in a 
war on 
carbon
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1. Green activism 
is strongly revived
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“…It is time for 
civil disobedience 
to prevent the 
construction of 
new coal plants 
that do not have 
carbon capture 
and 
sequestration.”

26



3. Pressure 
mounts from 
investors
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1. Green collar execs 
step  it up

  “Green is green”
           
                       Jeff Immelt 
                       GE, 2005
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“What you want to do is 
anticipate trends…and 
position the company 
optimally within that 
context…
Understand the trend and 
say how can I turn a 
challenge into an 
opportunity?”

Peter Darbee 
PG&E, 2007
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$800 Million – Wind, biomass, 
geothermal & garbage for power 
plants
$1.5 Billion – Carbon capture 
projects - sequestration
Major money – Ethanol, biofuel
Corporate and personal tax 
breaks – Wind, geothermal heat 
pumps, plug-in cars, trucks, buses
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5. Corporate 
communication 
moves toward 
corporate
sustainability
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CG 2.0 Sociopolitical Implications

Links green action, energy and climate 
change

Introduces carbonomics to the corporate 
strategy table

Touches off innovation, encouraged by 
government

Supplants the dynamics of CSR with those 
of corporate sustainability
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Forward Factors Engaging 
Corporate Communications

Congressional approval of cap and trade
Application of state-led CO2 air rules
Aggressive transparency of business data
More sophisticated score keeping
Highly active $70B carbon trading market
Well financed carbon-constraint R&D
Well financed public interest campaigns
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As corporate communicator, what value do you bring?
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Competition insights
Stakeholder social capital
Political climate
Carbonomics factors
GHG disclosure
Collaboration 

options
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CS=E+S+P
     T

Communications Guide Formula

Corporate Sustainability

37



38


