&\o\\\““""'t

Corporate Communication Institute at Fairleigh Dickinson University

285 Madison Avenue, M-MS207, Madison, NJ 07940 Phone: 973-443-8709 Fax: 973-443-8815
cci@corporatecomm.org  Www.corporatecomm.org

NEWS RELEASE
For Immediate Release
June 25, 2007
Contact: Michael B. Goodman, Ph.D., Director

Corporate Communication Institute
at Fairleigh Dickinson University
(001) 973-443-8709
cci@corporatecomm.org

Cecil S. Camilleri, Social Ecologist at Yalumba Wine Company, Australia, Receives Best
Paper Award at the Conference on Cor porate Communication 2007

Wroxton, England. Cecil S. Camilleri received the Practitioner B&per Award at the
Conference on Corporate Communication 2007, June 4, sponsored by the Corporate
Communication Institute (CCI) in association wibrporate Communications: An International
Journal at Wroxton College, Wroxton, England. His case stud$haring Yalumba:
Communicating Yalumba’s Commitment to Sustainabli@amaking’ speaks to his passion for
overseeing Yalumba’'s environmental friendly susibla activities and his commitment to
effectively communicate Yalumba'’s values and emmnental message to its stakeholders. “Cecil
Camilleri, based on a case study of the sustaibhalpitactices of the Yalumba Wine Company,
outlines a theory and action plan for redesignind amplementing communications strategy to
deliver an authentic environmental strategy effetyi,” said Michael B. Goodman, Ph.D.,
director of CCl and chair of the conference.

Cecil Camilleri was born and bred in Malta and eatly holds the position of Senior
Technical Manager (Environmental Matters)Tée Yalumba Wine Company. At Yalumba, he
continues to develop Yalumba’s sustainable winenglgrogram, including its environmental
management system. The latter incorporates mempersghhe National Greenhouse Challenge,

the National Packaging Covenant as well as othivitées aimed at protecting the environment



while providing the consumer with a holistic bran®r. Camilleri is a certified environmental
practitioner with the Environment Institute of Ardta and New Zealand. He graduated from
London University in the field of plant sciencesdament on to complement his applied botany
degree with a masters in agricultural economicsfufidnered his professional training at Deakin
University (Australia) where he was awarded postgate honors in rural development. In 2003
he received his doctorate based on his thesis, Ustathable Development Paradigm for the
Australian Wine Industry — A Case Study The Yaluriime Company.” He continues to further
the wine industry’s environmental credentials witie School of Ecology and Environment at
Deakin University. This co-operative project istited, “Entrepreneurial Leadership and
Innovation in Environmental Management — The EcigimgModernization of the Yalumba Wine
Company.”

The Conference on Corporate Communication 2007céttlascholars and practitioners
from seventeen countries. They gathered to excharfgemation and explore the influence of
globalization on the corporate communication prsifas as it relates to theory, practice, roles,
processes, and ethics. Communicating global compongsponsibility, localization and
globalization of issues management, global eduedtio future leaders, and communicating to
diverse and dispersed workforces were among theegssliscussed. Papers given at the
conference were included in theonference on Corporate Communication 2007 Proceedings
published by CCI. Papers are also considered fbligation in Corporate Communications: An
International Journal published by Emerald Group Publishing Limited (U.K.)

The Corporate Communication Institute at FairleiDickinson University (U.S.A.),
devoted to the theory and practice of corporatensonication, provides world-class, research
driven programs for corporate practitioners, saslatudents, policy makers and the general
public.
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